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Global Hotel Reviews provide accurate, 
up-to-date and ‘high-level’ overviews  

of key markets in key regions
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s For anyone engaged in the hotel industry who needs to be fully  

up-to-date in an ever-shifting world market, Global Hotel Reviews  
offer all the answers bundled in one convenient and timely publication. 

Our Reviews track month and year to date occupancy (occ), average 
daily rate (ADR) and revenue per available room (RevPAR) data. 
Each issue presents this data in PDF format in US Dollars, Euros, 
GB Pounds and local currency, making our Global Hotel Reviews 
authoritative, informative and easy to use.

CLICK ON THUMBNAIL TO VIEW 
AND DOWNLOAD A SAMPLE

Product highlights
•	Five regional editions: United States, 

the Americas, Europe, Middle East 
and Africa, and Asia Pacific

•	Each edition contains region and 
countrywide data, including key cities

•	Reports contain multiple currencies 
— U.S. Dollars, Euros, GB Pounds 
and local currency where applicable

•	Current month, year to date and year 
over year results are displayed in a 
simple and easy to digest format

•	Segmentation data is available in the 
United States Review

Primary users
•	Hotel operators

•	Banks and financial houses

•	Hotel developers

•	Management companies and  
hotel owners

•	Analysts

•	The media

How to get the most out of the 
STR Global Hotel Reviews
•	Form an accurate and current overview 

of local and global market conditions

•	Challenge preconceptions with reliable 
and comprehensive performance data

•	Gain knowledge of international market 
trends and make decisions with greater 
confidence

•	See clearly how currency fluctuations 
can affect performance

•	Access the same level of detailed 
knowledge used by the major global 
hotel chains and competitors

Frequency and format
•	Annual subscription; monthly issues 

emailed in PDF format

•	United States Review delivered  
monthly and weekly

•	Excel format available with  
republishing rights

Cost
•	United States:	 $1,595
•	Europe:	 $2,195
•	The Americas:	 $1,995
•	Asia Pacific:	 $1,595
•	Middle East/Africa:	 $1,295
•	Segmentation (U.S. only):	 $995
Receive a discount by purchasing multiple reviews

STR PRODUCTS:  STAR REPORTS  •  CORPORATE REPORTS  •  HOTEL SURVEY  •  HISTORICAL TREND REPORTS  •  GLOBAL HOTEL REVIEWS   
HOTEL CENSUS DATABASE  •  DESTINATION REPORTS  •  LODGING MARKET DATA BOOK •  directory of hotel & lodging companies 

HOST STUDY  •  MARKET PIPELINE REPORT  •  COMPREHENSIVE PIPELINE OUTLOOK  •  HOTEL PIPELINE OUTLOOK   

Volume discounts on  
multiple subscriptions
2 reviews: 10% off
3 reviews: 15% off
4 reviews: 20% off
5 or more reviews: 25% off
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Buy now!
You can place your order online, or call 
us at +1 615 824 8664 ext. 3504. 
One of our representatives will be happy 
to assist you with your requirements.

A global company with 
worldwide offices
Our offices are located in U.S., Europe 
and Asia. If you have any questions 
please contact below:

Company Headquarters: 
735 East Main Street 
Hendersonville, TN 37075 
USA 
T: +1 615 824 8664 
E: ideas@smithtravelresearch.com 
www.strglobal.com

Order online at 
www.strglobal.com


