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 2009 Full-Service Hotels  2009 Limited-Service Hotels
Occupancy (of Sample) 62.50% 63.30%
Average Size Of Property (Rooms) 292             113           
Average Daily Rate $146.74 $85.26
                                         

Ratio 
to Sales     

Per 
Available 

Room   
Per Occupied 
Room Night         

Ratio 
to Sales     

Per 
Available 

Room   
Per Occupied 
Room Night         

REVENUE                                                                                                           
  Rooms                                  62.80% $33,054 $146.74 96.60% $19,451 $85.26 
  Food                                   18.9 9,959 44.21 0 0 0
  Beverage                               5.3 2,774 12.31 0 0 0
  Other Food & Beverage                  5 2,616 11.61 0 0 0
  Telecommunications                     0.6 296 1.31 0.2 48 0.21
  Other Operated Departments             4.6 2,435 10.81 1.5 308 1.35
  Rentals & Other Income                 2.4 1,252 5.56 1.6 319 1.4
  Cancellation Fee                       0.5 264 1.17 0 2 0.01
  Total Revenue                          100.00% $52,650 $233.72 100.00% $20,128 $88.23 

DEPARTMENTAL EXPENSES
  Rooms                                  28.00% $9,261 $41.12 24.20% $4,703 $20.62 
  Food & Beverage                        76.8 11,783 52.31 0 0 0
  Telecommunications                     137.8 408 1.81 350 169 0.74
  Other Operated Depts & Rentals         3.7 1,984 8.81 1.7 340 1.5
  Total Departmental Expenses            44.50% $23,436 $104.05 25.90% $5,212 $22.86 
  Total Departmental Profit              55.50% $29,214 $129.67 74.10% $14,916 $65.37 

UNDISTRIBUTED OPERATING EXPENSES
  Administrative & General               9.10% $4,784 $21.24 9.60% $1,932 $8.47 
  Marketing                              7.3 3,831 17.01 5.9 1,184 5.19
  Utility Costs                          4.6 2,410 10.7 5.7 1,154 5.06
  Property Operations & Maintenance      5.1 2,703 12 5.8 1,161 5.09
  Total Undistributed Operating Expenses 26.10% $13,728 $60.95 27.00% $5,431 $23.81 
GROSS OPERATING PROFIT 29.40% $15,486 $68.72 47.10% $9,485 $41.56 
  Franchise Fees (Royalty)               0.8 $426 $1.89 2.7 $549 $2.41 
  Management Fees                        3.0% $1,599 $7.10 3.10% $620 $2.72 
INCOME BEFORE FIXED CHARGES 25.60% $13,461 $59.73 41.30% $8,316 $36.43 
Selected Fixed Charges                   
  Property Taxes                         4.00% $2,123 $9.43 5.60% $1,126 $4.94 
  Insurance                              1.3 698 3.1 1.4 284 1.25
  Reserve For Capital Replacement        2.2 1,133 5.03 1.8 361 1.58
AMOUNT AVAILABLE FOR DEBT SERVICE        
& OTHER FIXED CHARGES*                   18.10% $9,507 $42.17 32.50% $6,545 $28.66 

PAYROLL & RELATED EXPENSES**             
  Rooms                                  18.20% $5,372 $24.81 16.60% $2,974 $13.14 
  Food & Beverage                        46.2 6,179 29.42 0 0 0
  Telecommunications                     229.20 392 1.72 229 328 1.34
  Other Operated Departments             3.3 2,533 13.27 2.2 664 2.9
  Administrative & General               5.4 2,453 11.78 5.7 986 4.37
  Marketing                              3.2 1,456 6.95 2.2 487 2.16
  Property Operations & Maintenance      2.9 1,311 6.31 2.8 500 2.23
  Total Payroll & Related Expenses       35.80% $17,520 $83.24 26.00% $4,789 $21.19 

*  Other Fixed Charges include Depreciation and Amortization, Interest, Rent, and Equipment Leases.

** Included in above expenses. Only shown here for additional detail.

Expense ratios to sales for departmental expenses are based on their respective departmental revenues. All other expenses are based on total 
revenue. Totals may not add due to rounding.

2010 HOST Highlights
Total U.S. Results
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about the host study by str

HOST Program 
The Hotel Operating Statistics (HOST) program is the most extensive and definitive database on U.S. 
hotel industry revenues and expenses. The operating statements of more than 5,900 hotels have been 
entered into this database, giving STR the capability to produce custom reports tailored to a variety 
of client needs. HOST contains information on hotel revenues and expenses and presents information 
by department including rooms, food & beverage, marketing, utility costs, property and maintenance, 
administrative & general as well as selected fixed charges.

The HOST Study is an annual publication that provides an overview of U.S. lodging industry 
performance along with detailed information on industry revenues and expenses.

Custom HOST Reports

Custom reports can be ordered for entire states or metropolitan areas or for groupings of individually 
selected hotels or competitive sets. Simply put, the HOST Study lets you tailor the operating data you 
need to make sound financial decisions.

Hotel operators, developers, lenders, appraisers and advisors can order customized data from the 
HOST database calculated by the three most common methods by which hotel operations are analyzed: 
ratios to sales, dollars per available room and dollars per occupied room night.  

HOST data has a wide variety of applications:

• Lenders and lodging creditors use custom HOST data to compare financial projections in a loan 
application or the borrower’s business plan with similar types and sizes of hotels.

• Owners and investors rely on HOST data services to evaluate the financial performance of 
management companies based on operating ratios and bottom-line results achieved by a defined set 
of comparable properties.

• Appraisers and consultants access HOST data to obtain tailored benchmarking data for comparable 
hotels in a specific market segment, city or metropolitan area.

Of course, to preserve confidentiality of the data, no information on any individual hotel, chain or 
brand will be released. We will not provide data on any grouping in which any brand’s share of rooms is 
greater than 40 percent of the rooms in the sample.

Custom reports are available on departmental revenues and expenses, undistributed operating 
expenses, payroll costs and selected fixed charges. Reports can be prepared by geographic area, by 
size of property, by type of hotel (full-service, limited-service), by price category, location, age and 
other segments of data.

Fees for custom reports from the HOST Study vary based on the type and number of reports 
requested. Please e-mail info@str.com for details.



STR
Custom HOST Report

2009 Full-Service: Sample HOST Report

Job #: 6526 Occupancy:  69.2%
Props: 2,052 ADR:      $142.87
Rooms: 631,262 RevPAR:   $98.90

Ratio to Sales 
1 Amount Per Available Room Amount Per Occupied Room 

Night

REVENUE %

Rooms 62.1 % $35,539 $143
20.6 11,764 47

5.1 2,947 12
4.5 2,577 10
1.0 561 2
4.1 2,335 9
2.4 1,353 5
0.3 156 1

100.0 % $57,232 $230

DEPARTMENTAL EXPENSES 
26.3 % $9,361 $38
73.9 12,784 51
94.9 533 2

3.5 2,018 8
43.2 % $24,696 $99

DEPARTMENTAL PROFITS
73.7 % $26,178 $105
26.1 4,504 18

5.1 28 0
96.5 1,826 7
56.8 % $32,536 $131

UNDISTRIBUTED OPERATING EXPENSES
8.3 % $4,725 $19
6.8 3,919 16
4.0 2,297 9
4.8 2,748 11

23.9 % $13,689 $55

GROSS OPERATING PROFIT 32.9 % $18,847 $76
0.6 361 1
3.3 1,889 8

INCOME BEFORE FIXED CHARGES 29.0 % $16,597 $67

SELECTED FIXED CHARGES
3.1 % $1,759 $7
1.3 739 3
2.0 1,127 5

22.6 % $12,972 $52

SUPPLEMENTAL PAYROLL ANALYSIS 3

16.5 % $5,860 $24
42.8 7,373 30
61.1 433 2
44.9 1,722 7

4.3 2,406 10
2.7 1,495 6
2.5 1,395 6

34.5 % $19,636 $79

SUPPLEMENTAL FOOD & BEVERAGE INFORMATION 3 31.0 % $15 $42
27.9 3,290 13
22.1 664 3
22.7 3,931 16

42.8 7,373 30

10.0 1,713 7

1    Rooms, F&B, and Telecommunications expense ratios to sales for departmental expenses and profits are based on their  
      respective departmental revenues. All other expenses are based on total revenue. 
2    Other Fixed Charges include Depreciation and Amortization, Interest, Rent, and Equipment Leases
3    Payroll and Costs of Sales are included in expenses.  Amounts shown here are for additional detail only.
      Not all HOST participants provide detailed data on payroll and F&B costs; therefore, the following supplemental analyses
      provide the ratios for only these hotels in the samples that reported detailed information.   Consequently, the amounts
      may not tie to the departmental figures provided.

 NOTE:  Totals may not add due to rounding.

      Food & Beverage Payroll

      Food & Beverage Other Expenses

      TOTAL PAYROLL & RELATED EXPENSES

Cost of Food Sales
Cost of Beverage Sales

      Total Cost of F&B Sales

$$

Rooms

Franchise Fees (Royalty)
Management Fees

Property Taxes
Insurance
Reserve For Capital Replacement

AMOUNT AVAILABLE FOR DEBT 

      TOTAL DEPARTMENTAL PROFITS

      TOTAL REVENUE

Other Operated Departments

Administrative & General
Marketing
Utility Costs
Property Operation & Maintenance

Total Food and Beverage

      TOTAL UNDISTRIBUTED OPERATING EXPENSES

SERVICE & OTHER FIXED CHARGES 2

Marketing
Property Operations & Maintenance

Other Operated Depts & Rentals
      TOTAL DEPARTMENTAL EXPENSES

Rooms
Food & Beverage
Telecommunications
Other Operated Depts & Rentals

Administrative & General

Telecommunications

Beverage
Other Food & Beverage

Food

Rooms
Food & Beverage
Telecommunications

Telecommunications
Other Operated Departments
Rentals & Other Income
Cancellation Fee
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STR HOST ORDER FORM

	 2010 HOST Study	 $350.00
Annual report based on 2009 financial performance

	 2010 Custom HOST Report	 $375.00
Complete attached segment selection sheet

	 2010 Comparative HOST Report	 $525.00
Complete 2 segment selection sheets

	 Add any of our Hotel Review products for $100 off your total order 
(new Review subscriptions only)

U.S. Hotel Review, U.S. Segmentation Review, European Hotel Review, Asia Pacific Hotel Review, The Americas 
Hotel Review, Middle East/Africa Hotel Review (priced from $995.00 to $2,195.00 per year)

STR will mail a printed copy of the HOST Study and email an electronic copy. 
Custom HOST Reports are delivered by email only.

Order Information		  Billing Information

_______________________________________ 	 ________________________________
Name		  Name on Card

_______________________________________ 	 ________________________________
Title		  Credit Card Type

_______________________________________ 	 ________________________________
Company		  Account Number	 Expiration

_______________________________________ 	 ________________________________
Address		  Signature

_______________________________________ 	 ________________________________
City	 ST/Prov.	 Zip/Postal	 Country	 Fed Ex Account Number

_______________________________________ 	
Phone		

_______________________________________ 	
Fax		

_______________________________________
Email	

Terms and Conditions:
I have read and agree to the STR Terms and Conditions. Copyright laws apply.  
Please call STR at +1 615 824 8664 ext. 3504 to discuss redistribution/publication agreements and fees.

________________________________________________________________________
Signature	 Date

For assistance or recommendations while filling out these forms, please call +1 (615) 824-8664 ext 3504. 
When complete, please fax to the STR Sales Department at +1 (615) 338-3536. Thank you for your order.

Note:
Payment by credit card is required for 
immediate delivery. You may also mail a check 
with this form or STR can invoice you for your 
order. Invoiced orders will not be delivered 
until payment is received.
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STR HOST ORDER FORM

Custom Segment Selection

This is a custom data set selection for:
 Custom HOST Report       Comparative Report Segment #1       Comparative Report Segment #2

This custom data set will include:
 Full Service hotels      or       Limited Service hotels

Select standard market geography and segment
STR Markets, Tracts, or States_____________________________________________________________________

And STR Chain Scales:	 Any/All       Luxury	  Upper Upscale	  Upscale
 Midscale with F&B	  Midscale without F&B	  Economy	  Independents

Or select custom property set

Selected Properties:

STR # Property Name City, State Zip Rooms

Data Set Requirements:

1.	 All data request samples must include a minimum of four (4) reporting hotels for the period covered.

2.	 One brand can account for a maximum of 35% of aggregate room supply among reporting hotels in set.

3.	 Changes to any HOST report must involve a minimum of two (2) reporting hotels (cannot add/delete one hotel).

4.	 Full Service and Limited Service Hotels can not be mixed on one report.

5.	 There is no maximum number of properties that may be included in a custom set.

6.	 Comparative report segment #1 must be a sub-set of segment #2. Please return 2 segment selection 
sheets for a comparative order.

For assistance or recommendations while filling out these forms, please call +1 (615) 824-8664 ext 3504. 
When complete, please fax to the STR Sales Department at +1 (615) 338-3536. Thank you for your order.
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STANDARD TERMS AND CONDITIONS
In consideration of the mutual promises contained herein and for other good and valuable consideration, the receipt and sufficiency of which are hereby acknowledged, Smith 
Travel Research, Inc. (where Licensee is located in the United States, Canada, Mexico or the Caribbean Region) or STR Global Limited (where Licensee is located outside the 
United States, Canada, Mexico or the Caribbean Region) (in either case for purposes of this Agreement “STR”) and the licensee identified elsewhere in this Agreement 
(“Licensee”) agree as follows:  

1. LICENSE
1.1	 Definitions.

(a)	“Agreement” means: these Standard Terms and Conditions; any additional 
terms specifically set out in writing in the document(s) (if any) to which these 
Standard Terms and Conditions are attached or in which they are 
incorporated by reference, and, if applicable, any additional terms 
specifically set out in writing in any Schedule or Exhibit attached hereto,

(b)	“Licensed Materials” means any newsletter, report, database, survey, or 
other similar resource, and all lodging industry data contained therein, which 
has been created by STR and provided to Licensee hereunder.

1.2	 Grant of License. Subject to the terms and conditions of this Agreement, and 
except as may be expressly permitted or limited elsewhere in this Agreement, 
STR hereby grants to Licensee a non-exclusive, non-transferable, indivisible, 
non-sublicensable license to use, copy, manipulate and extract data from the 
Licensed Materials for its own INTERNAL business purposes only.

1.3	 Copies. Except as may be expressly permitted or limited elsewhere in this 
Agreement, Licensee may make and maintain no more than two (2) copies of 
any Licensed Materials.

1.4	 No Service Bureau Use. Except as may be expressly permitted or limited 
elsewhere in this Agreement, Licensee is prohibited from using the Licensed 
Materials in any way in connection with any service bureau or similar services. 
“Service bureau” means the processing of input data that is supplied by one or 
more third parties and the generation of output data (in the form of reports, 
charts, graphs or other pictorial representations, or the like) that is sold or 
licensed to any third parties.

1.5	 No Distribution to Third Parties. Except as may be expressly permitted or 
limited in this Agreement, Licensee is prohibited from distributing, republishing 
or otherwise making the Licensed Materials or any part thereof (including any 
excerpts of the data and any manipulations of the data) available in any form 
whatsoever to any third party, other than Licensee’s accountants, attorneys, 
marketing professionals or other professional advisors who are bound by a duty 
of confidentiality not to disclose such information.

1.6	 Reservation of Rights. Licensee has no rights in connection with the Licensed 
Materials other than those rights expressly enumerated in the Agreement. All 
rights to the Licensed Materials not expressly enumerated herein are reserved to 
STR.

1.7	 Security and Confidentiality. Except as may be expressly permitted or limited in 
elsewhere in this Agreement, Licensee agrees that the Licensed Materials 
contain confidential information and that it will distribute Licensed Materials 
only to those officers, directors, employees, agents, affiliates or subsidiaries 
who have a need to know such information or who have a right to access such 
information under applicable law. Licensee shall use commercially reasonable 
efforts to protect against unauthorized access to and to maintain the 
confidentiality of Licensed Materials. This provision shall survive indefinitely the 
termination of this agreement. 

2. DISCLAIMERS AND LIMITATIONS OF LIABILITY
2.1	 Disclaimer of Warranties. THE LICENSED MATERIALS ARE PROVIDED TO THE 

LICENSEE ON AN “AS IS” AND “AS AVAILABLE” BASIS. STR MAKES NO 
REPRESENTATIONS OR WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED, 
WITH RESPECT TO THE LICENSED MATERIALS, THE SERVICES PROVIDED 
OR THE RESULTS OF USE THEREOF. WITHOUT LIMITING THE FOREGOING, 
STR DOES NOT WARRANT THAT THE LICENSED MATERIALS, THE SERVICES 
PROVIDED OR THE USE THEREOF ARE OR WILL BE ACCURATE, ERROR-
FREE OR UNINTERRUPTED. STR MAKES NO IMPLIED WARRANTIES, 
INCLUDING WITHOUT LIMITATION, ANY IMPLIED WARRANTY OF 
MERCHANTABILITY, NONINFRINGEMENT OR FITNESS FOR ANY 
PARTICULAR PURPOSE OR ARISING BY USAGE OF TRADE, COURSE OF 
DEALING, COURSE OF PERFORMANCE OR OTHERWISE.

2.2	 Disclaimers. TO THE EXTENT PERMITTED BY APPLICABLE LAW STR SHALL 
HAVE NO LIABILITY WITH RESPECT TO ITS OBLIGATIONS UNDER THIS 
AGREEMENT OR OTHERWISE FOR CONSEQUENTIAL, EXEMPLARY, SPECIAL, 
INCIDENTAL, OR PUNITIVE DAMAGES EVEN IF STR HAS BEEN ADVISED OF 
THE POSSIBILITY OF SUCH DAMAGES. FURTHERMORE, STR SHALL HAVE 
NO LIABILITY WHATSOEVER FOR ANY CLAIM RELATING IN ANY WAY TO (i) 
ANY DECISION MADE OR ACTION TAKEN BY LICENSEE IN RELIANCE UPON 
THE LICENSED MATERIALS.

2.3	 Limitation of Liability. TO THE EXTENT PERMITTED BY APPLICABLE LAW 
STR’S TOTAL LIABILITY TO LICENSEE FOR ANY REASON AND UPON ANY 
CAUSE OF ACTION INCLUDING WITHOUT LIMITATION, INFRINGEMENT, 
BREACH OF CONTRACT, NEGLIGENCE, STRICT LIABILITY, 
MISREPRESENTATIONS, AND OTHER TORTS, SHALL BE LIMITED TO ALL 
FEES PAID TO STR BY THE LICENSEE DURING THE TWELVE MONTH PERIOD 
PRECEDING THE DATE ON WHICH SUCH CAUSE OF ACTION FIRST AROSE.

3. MISCELLANEOUS
3.1	 Liquidated Damages. In the event of a disclosure or distribution of the Licensed 

Materials by Licensee that violates the terms of this Agreement, Licensee shall 
be required to pay STR an amount equal to the sum of (i) the highest aggregate 
price that STR, in accordance with its then-current published prices, could have 
charged the unauthorized recipients for the Licensed Materials that are the 
subject of the violation, and (ii) the full price of the lowest level of republishing 

rights that Licensee would have been required to purchase from STR in order to 
have the right to make the unauthorized distribution, regardless of whether 
Licensee has previously paid for any lower level of republishing rights. This 
provision shall survive indefinitely the expiration or termination of this Agreement 
for any reason and does not waive either Party’s right to seek equitable or 
injunctive relief as may be available from any court of competent jurisdiction to 
restrain the other from breaching or threatening to breach this Agreement.

3.2	 Term. Either party may terminate this Agreement at any time with thirty (30) 
days written notice to the other party 

3.3	 Obligations upon Termination. Within thirty (30) days of the termination or 
expiration of this Agreement for any reason, Licensee shall cease all use of the 
Licensed Materials and shall return or destroy, at STR’s option, all copies of the 
Licensed Materials and all other information relating thereto in Licensee’s 
possession or control as of the such date. This provision shall survive 
indefinitely the expiration or termination of this Agreement for any reason. 

3.4	 Governing Law; Jurisdiction and Venue. This Agreement shall be governed by the 
substantive laws of the State of Tennessee, without regard to its or any other 
jurisdiction’s laws governing conflicts of law. Licensee shall bring any action against 
Smith Travel Research, Inc. arising from or relating to this Agreement only in the 
federal or state courts having jurisdiction in Tennessee. Licensee shall bring any 
action against STR Global Limited arising from or relating to this Agreement only in 
the courts of England. The parties also expressly waive any objections to venue.

3.5	 Assignment. Licensee is prohibited from assigning this Agreement or delegating 
any of its duties under this Agreement without the prior written consent of STR.

3.6	 Independent Relationship. The relationship between the parties is that of an 
independent contractor. Nothing in this agreement shall be deemed to create an 
employer/employee, principal/agent, partnership or joint venture relationship.

3.7	 Notices. All notices required or permitted to be given hereunder shall be in 
writing and shall be deemed given i) when delivered in person, at the time of 
such delivery; ii) when delivered by facsimile transmission or e-mail, at the time 
of transmission (provided, however, that notice delivered by facsimile 
transmission shall only be effective if such notice is also delivered by hand or 
deposited in the mail, postage prepaid, registered, certified or express mail or 
by courier service within two (2) business days after its delivery by facsimile 
transmission); iii) when delivered by a courier service or by express mail, at the 
time of receipt; or iv) five (5) business days after being deposited in the mail, 
postage prepaid, registered or certified mail, addressed (in any such case) to 
the addresses listed on the first page of this Agreement or to such other address 
as either party may notify the other in writing.

3.8	 Waiver. No waiver of any breach of this Agreement will be deemed to constitute 
a waiver of any subsequent breach of the same or any other provision.

3.9	 Entire Agreement. This Agreement constitutes the entire agreement of the 
parties with respect to its subject matter, superseding in all respects any and all 
prior proposals, negotiations, understandings and other agreements, oral or 
written, between the parties, with the exception of the www.strglobal.com 
Terms of Use and Privacy Policy.

3.10	Amendment. This Agreement may be amended only by the written agreement of 
both parties.

3.11	Recovery of Litigation Costs. If any legal action or other proceeding is brought 
for the enforcement of this Agreement, or because of an alleged dispute, 
breach, default or misrepresentation in connection with any of the provisions of 
this Agreement, the successful or prevailing party or parties shall be entitled to 
recover reasonable attorneys’ fees and other costs incurred in that action or 
proceeding, in addition to any other relief to which it or they may be entitled.

3.12	Notice of Unauthorized Access. Licensee shall notify STR immediately upon 
Licensee’s becoming aware of any facts indicating that a third party may have 
obtained or may be about to obtain unauthorized access to the Licensed 
Materials, and shall fully cooperate with STR in its efforts to mitigate the 
damages caused by any such breach or potential breach.

3.13	Conflicting Provisions. In the event that any provision of these Standard Terms 
and Conditions directly conflicts with any other provision of the Agreement, the 
conflicting terms of such other provision shall control.

3.14	Remedies. In addition to any other rights or remedies that either party may have 
under applicable law for material breach of this Agreement, in the event of any 
material breach of this Agreement by either party, and following notice to the 
breaching party by the non-breaching party, the non-breaching party’s 
obligations under this contract shall terminate.

3.15	Indemnification. Licensee shall indemnify, defend and hold STR harmless 
against any claims, actions, losses, liabilities, damages and expenses (including 
reasonable attorney’s fees and court costs) brought against STR by any third 
party that relates to or arises out of Licensee’s unauthorized disclosure of, 
misuse of or misrepresentation of the Licensed Materials. 

3.16	Website. Licensee acknowledges that it is subject to the Terms of Use and 
Privacy Policy governing the use of www.strglobal.com, the terms of which are 
fully incorporated herein. In the event of any conflict between any provision of 
the Terms of Use or Privacy Policy and any provision of this Agreement, the 
terms of this Agreement shall control. 




